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a decade of doing Year by year, and at an accelerated pace in each 
successive year since the end of 1946, Woolworth’s has been rebuilding, 
expanding, modernizing and improving its store operations. 

Hundreds of new stores have been opened; hundreds more have been relo¬ 
cated; many others have been made new and, still more have been extensively 
refurbished and/or converted to self service. 

New lines have been added, new merchandising methods have been adopted, 
new systems of distribution and control have been installed, new personnel 
policies have been inaugurated and a feeling of aggressive enthusiasm has been 
generated throughout the Woolworth organization. 
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The next annual meeting of the stockholders will be held on Wednesday, May 15, 1957. A formal 
notice of the meeting, together with a proxy statement and form of proxy, will be mailed to each 
stockholder on or about April 15, 1957, at which time proxies will be requested by the Management. 
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FINANCIAL STATISTICS IN BRIEF 


1956 


Sales 

$806,197,910 

Operating Profit 

$68,300,858 

Other Income 

$13,261,368 

Depreciation and Amortization 

$17,556,581 

Net Income Before 
Government Taxes on Income 

$58,748,848 

Net Income 

$34,598,848 

Earnings Per Share 

$3.57 

Dividends Per Share 

$2.50 

Taxes Per Share 

$4.36 

Taxes: Federal, State and Local 

$42,292,351 

Cash 

$48,191,896 

Net Current Assets 

$119,176,928 

Net Capital Expenditures 

$39,463,100 

Long-Term Real Estate Obligations 

$18,112,860 

Long-Term Loans 

$75,000,000 

Earned Surplus 

$244,553,526 

Number of Stores at December 31 

2,101 

Number of Self Service Stores 
at December 31 

620 

Number of Stockholders of Record 
at December 31 

96,434 


1955 


$767,778,962 

$64,759,164 

$12,556,734 

$15,763,666 

$59,005,898 

$34,155,898 

$3.52 

$2.50 

$4.33 

$41,994,804 

$63,292,208 

$131,284,406 

$33,774,400 

$18,378,602 

$75,000,000 

$234,214,170 

2,064 

436 

91,610 







To the Stockholders: 


February 5, 1957 


We submit herewith, on behalf of the Board of Directors, the Consolidated Report of your 
Company for the year 1956. This report presents the results of operations in the United 
States of America, Canada, Cuba and the Territory of Hawaii. The report comments on its 
investment in its subsidiaries — F. W. Woolworth & Co., Limited, England, F. W. Woolworth 
Co., G.m.b.H., Germany, and F. W. Woolworth Co., S.A. de C.V. Mexico. 

Our sales for 1956 reached a new record volume — $806,197,910. This represents an 
increase of $38,418,948 or 5% over the 1955 figure which was our highest record up to 
that date. 

Although sales for the month of December 1956 were materially affected by the inclem¬ 
ent weather which prevailed along the Eastern Seaboard of the United States where we have 
a large number of stores, the month ended with an all-time high of $139,724,996 in sales — 
greater by $5,616,651 than those for the same month of 1955, 

These sales results, in today’s competitive market, are tangible evidence that your Com¬ 
pany’s continuing policy of expansion, of store modernization and of aggressive sales pro¬ 
motion is essential. 

Operating profits for 1956 were also the highest in your Company’s history, amounting 
to $68,300,858, an increase of $3,541,694, and the percentage of profit on sales showed 
further improvement. 

After providing for taxes, interest, depreciation and amortization, reported net income 
amounted to $34,598,848, or $3.57 per share, compared with $34,155,898, or $3.52 per 
share for the previous year. 

An item of $1,782,696 has been deducted from income, representing costs of canceling 
two very unprofitable leases. These cancellations will result in a considerable saving to the 
Company over the terms of these leases. 

As evidenced by its consolidated balance sheet at December 31, 1956, your Company’s 
financial condition continues strong, with net current assets of $119,176,928 including cash 
in the amount of $48,191,896. 

At the close of 1956, Woolworth’s had 2,101 stores, the largest number in operation at 
the close of any fiscal year in your Company’s history. Net capital expenditures made during 
the year amounted to $39,463,100, reflecting continuation of our program of expansion and 
improvement. 

Elsewhere in this report we have attempted to summarize the elements that have con¬ 
tributed to the success of your Company’s program of expansion, store modernization and 
sales promotion during the past ten years. This program has been marked throughout by 
development and adoption of new merchandising methods, the conversion of a constantly s 



















greater number of our stores to self service, the addition of new lines of merchandise, the 
improvement and enlargement of our personnel training programs, and the installation of 
new materials-handling, record-keeping and business administration machinery and tech¬ 
niques. 

This program is the expression of a forward-looking policy, consistently followed. With¬ 
out it, Woolworth’s could not have achieved the results recorded in this decade of accom¬ 
plishment. 

Your Company looks optimistically to the future. Because we believe that the economy 
of our country is sound and that it faces a continuation of the growth which has characterized 
its past history, we plan to continue our program of expansion. It is anticipated that we will 
operv more new stores in 1957 than in any recent year. Because most of these new stores 
are to be constructed by owners who lease them to us, it is difficult to predict exactly when 
we will take occupancy in any instance, but we can tell you that practically all of them will 
be self service, and located in shopping centers. The greater part of your Company’s invest¬ 
ment in these new stores will be for fixtures, equipment and merchandise. 

Your Company recognizes the importance of a well-trained, alert and enthusiastic organ¬ 
ization, from top to bottom, for continued progress and development. I refer you to that 
section of our report which deals with personnel policies for a more detailed discussion of 
this important subject. During the past year your Company has materially broadened its 
vacation policy and increased its Christmas bonus to employees. 

We take this occasion to express our sincere appreciation for the continued cooperation 
and loyalty of every member of the Woolworth family, without whose contribution the per¬ 
formance recorded in this report could not have been achieved. 

Another important factor in our ability to grow and prosper is the contribution made 
by the thousands of business enterprises who supply Woolworth’s with the merchandise it 
offers to its customers. We wish to express our appreciation to them for their cooperation. 


It is with deep regret that we record the death of Mr. Martin A. Schenck on January 30, 1956. 
Mr. Schenck was associated with the Company as Counsel for more than twenty-five years, 
was elected a Director on April 10, 1940, and served ably and continuously until the time 
of his death. 


In closing, we wish to thank our stockholders for the confidence expressed in their letters 
received during the year. As always, we welcome inquiries at any time regarding the affairs 
of your Company. At this time may we renew our annual invitation to those of you who have 
not yet tuned in our popular radio show, “The Woolworth Hour,” to do so. It is broadcast 
over the CBS Radio Network and the Canadian Dominion Network on Sunday afternoons. 
We are sure you will enjoy the experience; the very favorable ratings received indicate that 
it is attracting a constantly growing audience in the United States and in our rapidly growing 
neighbor, Canada, 


Respectfully submitted, 



President and Chairman of the Board 
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The New Woohvorth’s Is Emerging 



As Woolworth’s enters a new decade of service, 
all indications point to an ever-increasing growth 
in the size of our vast family of customers, a con¬ 
stant expansion of their needs and greater ability 
to satisfy those needs. 

The population of the United States, 140 
millions just ten years ago, now numbers upwards 
of 170 million. A high birth rate, which adds from 
3 to 4 million new Americans annually, shows 
every sign of going still higher. New households 
are being formed at the rate of some U /2 million a 
year, a figure due to commence rising sharply only 
three years hence. 

In Canada, the rate of population growth is 
even greater, while the value of gross national 
product is increasing by approximately 12% a 
year — or about double the rate of increase in the 
United States. 

Even more important are the changing eco¬ 
nomic characteristics of these dynamic countries. 
Incomes are rising; there is more per capita pur¬ 


chasing power in the hands of increasing numbers 
of people. Industry and science are providing a 
constantly expanding inventory and variety of 
tools, machines and materials, widening the scope 
of opportunities for employment, raising standards 
of living, and increasing the amount of leisure time 
and people's capacity to enjoy it. 

Evidences of this changing economy are 
seen on every hand. New communities spring up 
within spreading metropolitan centers, new subur¬ 
ban areas come into existence. Decentralization of 
industry, which had its early beginnings at the close 
of World War II, has progressed by leaps and 
bounds. 

The extension of new high-speed roads, 
coupled with an almost astronomical rise in use of 
personal transportation, has virtually made “city 
folks” out of the vast majority of Americans. In 
terms of residential conveniences, shopping facili¬ 
ties and transportation, most of us- are primarily 
urban dwellers. 


HILLSIDE (ILLINOIS) 
SHOPPING CENTER Woolworth's 
largest self service store. 
Approximately 17 miles southwest 
of the Loop in Chicago, the center 
is in a rapidly growing 
residential area . 



oolwobth’s 


IStfEO GOOD 





















COMPLETELY COVERED, 
AIR CONDITIONED MALL 
in the New Southdale Shopping 
Center near Minneapolis 
(see cover). 



In short, America is catching up rapidly with 
one of the basic principles upon which Woolworth’s 
was founded: that all of the best there is to offer 
in goods and services should be made available 
equally to the greatest possible number of people. 

Carrying on that tradition, Woolworth's con¬ 
tinues to grow and to improve its facilities. The 
creation of new communities within our great met¬ 
ropolitan centers necessitates the opening of new 
stores and the rebuilding, enlargement, refurbish¬ 
ment, and relocation of existing stores. Shifts in 
population and the movement to suburbia present 
to Woolworth’s a constant challenge of ever-larger 
dimensions to provide service to newly formed 
communities. 

The 78 Woolworth stores opened in the United 
States and Canada during 1956, and the 388 which 
have been opened during the past decade, are a 
measure of our ability to meet that challenge. To 
the task we bring the tools which have served us 
well in the past: economic planning, large scale 
investment, sound organization of people to do the 
job, and, above all, imagination and ingenuity in 
filling people’s needs. 



A now-familiar by-product of changing trends in 
urban and ex-urban living, shopping centers con¬ 
tinued to grow both in size and in numbers during 
1956. Of the so-called “neighborhood” centers, 


which have been in evidence for many years, there 
are several thousand. During the past ten years 
hundreds of suburban and regional centers have 
sprung up. 


NORTH MIAMI BEACH, 
FLORIDA A new 
shopping center, at N . £. 
163rd Street t with parking 
for 5,800 cars. 
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MEADOWS SHOPPING CENTER, TERRE HAUTE, INDIANA 
Prominently located, the new self service Wooiworth’s was opened May 1 , 1956. 


The increase in numbers of this form of cen¬ 
tralized retail merchandising activity has obviously 
received its major impetus from the adoption of 
suburban and ex-urban living by a large number of 
American families. There is no sign of a decline in 
suburban growth; it has been estimated that more 
than two-thirds of our future increase in popula¬ 
tion will be composed of suburban and ex-urban 
residents. 


During 1956, your Company opened 68 
stores in shopping centers. Wooiworth’s picks and 
chooses its shopping center locations carefully to 
determine their suitability to Woolworth opera¬ 
tion. 

There are now 252 Woolworth stores in 
shopping centers throughout the United States and 
Canada, 


A DECADE OF STORE EXPANSION AND IMPROVEMENT 



1947 

1948 

1949 

1980 

1981 

1989 

1983 

1954 

1988 

1986 

10-Yeer 

Total 

New Stores Opened 

4 

11 

17 

21 

26 

31 

44 

67 

89 

78 

388 

Stores Moved to New 
Locations 

16 

26 

33 

26 

21 

15 

14 

25 

29 

24 

229 

Stores Completely Rebuilt 
in Same Locations 

16 

36 

51 

51 

38 

32 

50 

46 

34 

36 

390 

Stores Refurbished and/or 
Converted to Self Service 
in Same Locations 

— 

— 

— 

— 

— 

35 

40 

58 

67 

73 

273 

TOTAL Expansion 
and Improvement Projects 

36 

73 

101 

98 

85 

113 

148 

196 

219 

211 

1280 

Stores Closed 

17 

12 

23 

23 

19 

14 

23 

27 

46 

41 

245 

Stores in Operation at 
Close of Year 

1945 

1944 

1938 

1936 

1943 

1960 

1981 

2021 

2064 

2101 















TOLEDO, OHIO Enlarged and completely 
refurbished, this store was reopened October 15,1956 
with a wider assortment of merchandise . 


WATER STREET, ST. JOHN’S, 
NEWFOUNDLAND Woolworth's first store in 
Newfoundland on Opening Day, October 25, 1956 . 


... ON “MAIN STREET” 


For more than three-quarters of a century Wool- 
worth’s has been closely identified with the “Main 
Streets” of hundreds of American cities and towns. 
Now, just as population growth has created great 
numbers of new suburban and ex-urban develop¬ 
ments, so has the enormous expansion of business 
and industry and the services which grow up 
around them brought about a large-scale inner- 
metropolitan expansion to city after city. 

Many a city or town whose early beginnings 
were shared by a pioneer Woolworth store now 
boasts of a network of “Main Streets,” each a 
potential candidate for the location of an added 
Woolworth unit. 

An important feature of your Company’s 
operations is the provision of service to those of 
its customers whose needs and desires include 
adequate metropolitan shopping facilities. Some 
of the most advanced examples of the modern 
Woolworth Store have been located in the hearts 
of our growing cities, for “Main Street”—whether 
it be called Main or State or Forty-second—is 
where Woolworth customers expect to find us. 

This means carrying on a continuing program 
of studying consumer requirements and buying 
habits, of population shifts, of neighborhood 
changes, and of adequacy of existing store facil¬ 
ities, It involves enlarging stores, refurbishing 
them and sometimes rebuilding them. Sometimes 
it means relocating a store. 

In 1956 we opened 12 new stores on “Main 
Streets”; moved 21 to new “Main Street” locations 
and enlarged them; enlarged and refurbished 33 
“Main Street” stores at their existing sites, and 
refurbished and “made new” 33 others. Forty 
stores were converted to self service in “Main 
Street” locations. 




ST. LOUIS, MISSOURI This new 3-story 

and basement Woolworth's is at 6th and Locust Streets , 

in the heart of downtown St. Louis . 


FLUSHING, NEW YORK Centrally located 
at the corner of Main Street and Roosevelt 
Avenue, this completely new two sales 
floor store was opened October 18, 1956 . 




























SELF SERVICE AT 
PALO ALTO, CALIF. 
In beautiful Stanford 
Shopping Center , 
developed and owned by 
Stanford University . 



From Woolworth’s earliest days, people shopped at 
our stores because they liked open displays, easy 
access to merchandise, and the opportunity to 
examine at leisure before purchasing. These basic 
elements help make up 20th century self service. 

The public likes Woolworth’s self service. In 
ever larger numbers people are demonstrating 
that they like to wait on themselves, to browse 
among items, to select and discard upon impulse 
or after careful consideration. Woolworth’s im¬ 
proved packaging and price-marked merchandise 
are great aids to self selection. 

Employees, too, like self service. It gives 
them a feeling of accomplishing more. Instead of 
waiting for customers to come to their stations, 
they can go to the aid of shoppers who ask for or 
seem to be in need of service. Constructive use 
of their time eliminates monotony. 

Woolworth’s likes self service. It has helped 
to increase sales volume. Store personnel are free 


to move about, participating in the many and vari¬ 
ous activities of good merchandising, such as 
keeping shelves fully stocked and attractively dis¬ 
played. 

In a number of instances, the Company has 
found it necessary to open some of its new or 
rebuilt stores with modernized personal service to 
accommodate the requirements peculiar to the 
store set-up or to the area. But the progress of self 
service is reflected in the fact that 74 of the 78 
new stores opened in 1956 were self service, and 
that self service predominated in relocation, re¬ 
furbishing, enlarging or modernization of existing 
stores. 

The gradual transition from personal to self 
service stores has been speeded up in recent years. 
They have increased from 91 at the end of 1953 
to 620 at the close of 1956. The net increase in 
1956 was 184 stores. 
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NEW LINES OF SHOES 
IN NEW TYPE DISPLAYS 
have been introduced 
in Woolworth’s in 1956 . 


Woolworth’s has been adding new and expanded 
lines increasingly during the past ten years, to 
meet and capitalize upon the greater purchasing 
power of its vast and growing family of customers. 
This preparation for the decade ahead has been 
built upon the solid foundation provided by our 
basic regular lines and the better values they had 
come to represent by the end of 1956. Always 
seeking the lowest possible price with the highest 
possible value, the Company’s buyers have con¬ 
ducted a soundly progressive program of upgrad¬ 
ing standard items and extending them into higher 
quality grades, successfully to meet the continued 
intensity of competition. 

Woolworth’s “Primrose” nylons, for example, 
are today one of the largest selling private brands 
of ladies’ hosiery. Their acceptance has encour¬ 
aged Woolworth’s toward further expansion in 
the field of brand name soft goods. 

Our restaurant operation continues to expand 
both in sales and profit-wise, with facilities now 
in over 1,300 stores. Through the use of Executive 
Office Experimental Laboratory work on stand¬ 
ard recipes, uniform high quality food can be 
found in all the stores. 

New lines which shoppers would never have 
dreamed of finding in our stores a decade ago 
established themselves as an integral and profit¬ 
able part of the new Woolworth’s in 1956. 

Such items as hassocks, bridge tables, art 
supplies, watches, Stanley tools, proprietary drugs, 
throw-rugs, men’s and boys’ underwear, children’s 


OCCASIONAL FURNITURE, 
pictured above , is representative of 
the ever-expanding lines found 
in “The New Woolworth’s 


BAR-B-QUE CHICKEN 
Trial installations are 
proving to be very popular. 


MORE OVEN-FRESH BAKE GOODS, 
baked on premises, are being offered in more Woolworth’s . 

























shoes and casual wear, record albums, imported 
china dinnerware, ladies’ hats — these are but a 
few of the variety of lines Woolworth’s has added 


as it implements its policy of expanding its prem¬ 
ises and services to the American people’s new 
way of life. 


... THRU MERCHANDISING 
and “THE WOOLWORTH HOUR 



In keeping with the Company’s record program 
of store expansion and improvement together with 
the enlarged variety of new lines, Woolworth’s is 
engaged in equally vigorous, forward-looking mer¬ 
chandising activities. The year 1956 saw the suc¬ 
cessful introduction of special feature demonstra¬ 
tions into some stores where other factors of size 
and location indicated their desirability. New dis¬ 
plays, designed for efficiency as well as shopper- 
attraction and aggressive methods in radio and 



THE WOOLWORTH HOUR continues to meet 
with great listener appeal . Conductor Percy Faith 
on the left is shown here rehearsing guest artists 
Gisele MacKenzie and Bill Hayes . 


printed advertising, have been given greater di¬ 
mensions than ever before. 

Large color-spreads in magazines highlighted 
our printed media advertising programs and were 
devoted primarily to the exploitation of the type 
of merchandising events which can be repeated 
annually. They included the January Sale; the 
Sew ’n Save notion promotion in February; Travel 
and Vacation in summer; Back-to-School in Au¬ 
gust; and Holiday Lines in December. 

Local newspaper advertising placed by indi¬ 
vidual stores, in support of national radio and 
magazine campaigns, or specifically to take ad¬ 
vantage of immediate opportunities, expanded 
during the past year. Moreover, distribution of the 
1956 Spring and Christmas Merchandise catalogs 
reached a new high — equal to the circulation of 
some of the largest national magazines. 

“The Woolworth Hour,” broadcast over the 
CBS Radio Network and the Dominion Network 
every Sunday afternoon during 1956, reached new 
levels of popularity. An estimated six million in¬ 
dividuals heard each weekly program, featuring 
Percy Faith,The Woolworth Orchestra and Chorus, 
and guest performers of first magnitude from all 
fields of music. The continuity of offering the best 
in merchandise in stores on weekdays and the best 
in music on Sundays thus is maintained the year 
round. 


... WITH NEW SYSTEM 


Many new methods and systems for improving 
store operation have been introduced into Wool¬ 
worth’s during the last decade. 

Our four regional warehouses now in opera¬ 
tion in New York, Chicago, San Francisco and 
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Toronto have enabled the Company to expedite 
deliveries and reduce on-premises storage. 

During 1956 a central accounting office was 
established in Milwaukee, Wisconsin, with modern 
electronic equipment. This office is progressively 
relieving the District Offices and the individual 
stores of the onerous paper-work tasks that have 
been traditional within the field of variety mer¬ 
chandising. 


NEW CENTRAL ACCOUNTING OFFICE 
with modern electronic equipment , established 
in 1956 , on the outskirts of Milwaukee . 


... WITH NEW PERSONNEL POLICIE 



Adaptation and re-evaluation of personnel policies 
have be.en applied from bottom to top during the 
last decade, and particularly in 1956. 

The program of expansion into new locations, 
the addition of new lines, and the upgrading in 
merchandise quality has necessitated the develop¬ 
ment of more efficient sales personnel. To imple¬ 
ment this, a more comprehensive program of 
personnel training has been put into effect. 

Store personnel is being trained in both mer¬ 
chandising and selling by the most modern educa¬ 
tional methods and devices such as Manuals, 
Guides, Selling Aids and Visual Aids. 

Management is now providing new emphasis 


through its creation in 1956 of a faculty of Travel¬ 
ing Personnel Supervisors, under the direction of 
the Personnel Directors. 

Concurrently, the Learners Training Program 
has been stepped up and strengthened to provide 
the Company with a group of competent managers 
in the future for its ever-increasing number of 
stores, for the needs of its eleven Districts and 
the Executive Offices. 

During 1956 Woolworth’s personnel policy 
was broadened to include more liberal vaca¬ 
tions, employee discounts and increased Christmas 
bonus. These changes are aimed at developing a 
better trained personnel. 


MODERN DEVICES 
USED TO TRAIN 
EMPLOYEES This group 
of new employees in one of 
the larger Woolworth r s 
is viewing a film 
entitled “The Sale and 
How to Make It.” 









Woolworth’s is aware that one of the most impor¬ 
tant reasons for the Company’s success is the 
friendly relationship which has always existed 
between it and the communities where our stores 
are a part of everyday living. The Company takes 
a deep interest in community affairs and tries to 
help make each city a better place in which to 
live. 

Woolworth’s numbers among its assets, first, 
of course, the buying public. Moreover, building 
“The New Woolworth’s” is continually aided by 
local suppliers of goods and services, utility com¬ 
panies, banks, real estate developers, and the vari¬ 
ous government officials who are responsible for 
the public’s interests. 

Managers are encouraged to take part in civic 
affairs; to become active members of Chambers 
of Commerce and local business and service clubs; 
to lend their abilities to campaigns in behalf of 
such meritorious organizations as the Red Cross, 


Community Chest, Boy and Girl Scouts; to sup¬ 
port civic celebrations like fairs and festivals. 

In 1956 the F. W. Woolworth Co. joined with 
the National Merit Scholarship Corporation in 
awarding college scholarships to high school sen¬ 
iors of exceptional ability. How Woodworth’s ex¬ 
tends itself into the far-flung interests of agriculture 
is illustrated by our cooperation with the National 
Wool Growers’ Association in supporting “Make 
It Yourself with Wool” Contests from which state 
winners are sent to the national show; the purchase 
of prize-winning livestock from 4-H Clubs; and 
cooperative promotional campaigns with agricul¬ 
tural associations. 

Woolworth’s tries to do its part in maintaining 
the economic vigor and well-being of its commu¬ 
nities. Our Public Relations Department is con¬ 
tinually seeking in this and many other ways to 
deserve more friends nationally, on a district basis 
and at the local level. 



WOOLWORTH 
OFFICIALS 
PARTICIPATED IN 
OPENING DAY 
CEREMONIES of 
Hillside (Illinois) Shopping 
Center, October 3 } 1956. 

J. T Leftwich, President 
and Chairman of the Board 
is at the microphone . 


... AND MORE in 1957 
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SALES AND 
STORE INVESTMENT 

(IN MILLIONS OF DOLLARS) 


SALES $806,197,910 (1996) 
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INCOME AND TAXES 

(IN MILLIONS OF DOLLARS] 


FOREIGN INCOME $1 1,360,834 (1956)- 
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The following is a detailed report of the results of 
operations of F. W. Woolworth Co., including its 
Cuban branch, and its 100% owned Canadian 
subsidiary, F. W. Woolworth Co., Limited. The 
report also comments on the income received from 
investment in F. W. Woolworth & Co., Limited, 
England, of which your Company owns 52.7% of 
the outstanding ordinary shares, and F. W. Wool- 
worth Co., G.m.b.H., Germany, of which your 
Company owns a 97% interest. The progress made 
by the Mexican subsidiary F. W. Woolworth Co. 
S.A. de C.V. is also set forth. 


WORKING CAPITAL 

AT DECEMBER 31 



























































































The sales for December and the twelve months of 
1956 again established new records, with twelve 
months' sales in stores operated in the United 
States, Canada, Cuba and the Territory of Hawaii 
amounting to $806,197,910, a gain of $3 8,418,948, 
or 5% over those for the previous year. December 
sales totaled $139,724,996, a gain of $5,616,651 
or 4.19% over those for the same period in 1955. 


Other Income 

Dividends received from F. W. Woolworth & Co., 
Limited, England, and F. W. Woolworth Co., 
G.mb.H., Germany, real estate and miscellaneous 
income are included under this heading in the 
statement of income. Details relating to the British 
and German Companies may be found on pages 
18 and 19 of this report. 


Expenses 

Cost of sales and expenses amounted to $737,- 
897,052, which included cost of merchandise sold, 
wages, employees' pension costs, rent, light, heat, 
repairs, wrapping material, advertising, municipal 
and state taxes, Social Security taxes, and miscel¬ 
laneous items. Expenses covering the operations of 
our many new and enlarged stores, together with 
increase in wages paid to store employees account 
for the major part of our total expense increase. 
In addition to the above expenses, the item of 
$17,556,581 covers depreciation on fixtures used 
in the stores, buildings owned by the Company and 
the annual write-off of capital expenditures made 
on properties we occupy. Interest and miscellane¬ 


ous expense, amounting to $3,474,101, includes a 
non-recurring accrual, interest paid on short-term 
bank notes and on the loans made with The Equi¬ 
table Life Assurance Society of the United States. 


Net Income 

Net income for the year amounted to $34,598,848, 
equal to $3.57 per share, after deducting Govern¬ 
ment taxes on income of $24,150,000. The re¬ 
ported net income for the previous year was 
$34,155,898, equal to $3.52 per share. The net 
income for the year was reduced by a deduction 
of $1,782,696, covering costs of canceling two 
unprofitable leases. 

Additional information appears on the inside 
back cover of this report, showing sales and earn¬ 
ings per share since 1912. There is also a graph 
appearing on page 16 showing the comparison of 
income from all sources for the past ten years, 
before provision for Government taxes on income. 


Dividends 

Dividends for the year amounted in the aggregate 
to $24,259,492 or $2.50 per share on 9,703,606.5 
shares of capital stock outstanding, exclusive of 
46,393.5 shares held in the treasury of the Com¬ 
pany. The dividends consisted of four quarterly 
payments of 621 / 2 ^ per share. 

There were 96,434 stockholders at the end 
of the year, compared with 91,610 on December 
31, 1955. A history of dividend disbursements is 
shown on the inside back cover of this report. 
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Taxes 

Taxes paid or accrued and deducted from in¬ 
come amounted to $42,292,351, equaling $4,36 
per share, compared with $41,994,804, or $4.33 
per share in 1955. 

Government taxes on income amounted to 
$24,150,000. Additional taxes paid or accrued 
were local real estate taxes of $7,547,878, state and 
municipal taxes totaling $5,501,142, and Social 
Security and unemployment insurance payments 
amounting to $5,093,331. Your Company col¬ 
lected sales and excise taxes from its customers 
during the year amounting to $16,588,117, paying 
them to the Federal, State and City governments. 


Financial Condition 

Your Company continues to be in a strong financial 
position with current assets of $189,922,998 and 
current liabilities of $70,746,070. Cash on hand 
was $48,191,896, compared with $63,292,208 
cash in 1955. Net cash expenditures made during 
the year for fixed assets, such as real estate, build¬ 
ings on leased ground, fixtures, equipment and 
alterations amounted to $39,463,100. This is an 
increase of $5,688,700 over like expenditures for 
i8 the year 1955. 


EXECUTIVE OFFICE 
EXPERIMENTAL LABORATORY 
where food recipes are tested and checked 
and formulas devised to provide 
uniform high quality products in ail 
your Company's restaurants and bakeries. 


STOCKROOM SALES AREA An innovation 
being tested in a few stores, to increase 
selling area and reduce stock handling. 


Merchandise Investment 

With 2,101 stores in operation at the close of 
1956, merchandise inventoried in stores and ware¬ 
houses amounted to $139,074,982, an increase of 
$14,241,343 over the previous year. 

F. W. Woolworth & Co., 
Limited, England 

The results of the operations of F. W. Woolworth 
St Co., Limited, England, for the year 1956 have 
been converted from pounds sterling to U. S. dol¬ 
lars at 2.78Ys, the exchange rate December 31, 
1956. Net income was $30,665,793, after provid¬ 
ing $34,307,759 for Government taxes. This com¬ 
pares with 1955 income of $30,486,808 after 
providing $32,655,199 for Government taxes. 


RHYL, WALES A new modern store , 
opened in June , 1956, in this popular 
North Wales resort town. 



















BARBADOS, B. W. I. 
First Woolworth store in 
Barbados, opened in Bridge¬ 
town, October, 1956 . 


A dividend of two shillings per share has 
been declared payable in March, 1957, compared 
with one shilling, ten pence per share paid in 
March, 1956. 

The balance of unappropriated surplus car¬ 
ried forward after deducting the March, 1957 
dividend, amounts to $11,182,923. There were 
955 stores operating on December 31, 1956, com¬ 
pared with 912 stores at the close of the prior 
year. 

A majority stock interest of 52.7% of the 
British Company is owned by your Company. 
This investment is carried on the books of your 
Company at $30,880,118. It has a market value, 
according to the closing quotation on the London 
Stock Exchange, as of December 31, 1956, of 
$389,021,971. The cash dividends received from 
the British Company in the year 1956 amounted 
to $10,813,837, compared with $10,468,514 in 
1955, an increase of $345,323. 

Any stockholder wishing a financial state¬ 
ment of the British Company may secure same by 
writing the Secretary of your Company at 233 
Broadway, New York City. 


F. W. Woolworth Co., 

G. m.b.H., Germany 


over the year 1955. The Company paid a dividend 
in 1956 and it is anticipated that a dividend will 
be paid in 1957 out of 1956 earnings. 

During the year seven new stores were 
opened, four of these are in cities in which we 
previously had no store. In addition, four major 
remodeling jobs were completed. As of the year 
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The German Company again had a very good 
year; both sales and profits showed improvement 


TEMPELHOF, GERMANY This very modern 
store , typical of “The New Woolworth f s u 
in Germany , was opened in 1956 . 

















end there were 68 stores in operation. Plans have 
been made for opening ten new stores and im¬ 
proving six others in 1957. The German Com¬ 
pany has an aggressive merchandising policy and 
is enlarging its assortment of merchandise follow¬ 
ing the policy of the parent Company. The Ger¬ 
man Company feels that its well-trained personnel 
is fully equipped to carry on this program of 
expansion. 

F. W. Woolworth Co., 

S.A. de C.V. Mexico 

The Mexican Company opened two stores in 
Mexico City in 1956. The first was opened on 
April 5th, at 376 Av, de los Insurgentes, and the 
second on July 21st, at 99 Paseo de la Reforma. 


Through the fine cooperation of Mexican 
suppliers approximately 97% of the merchandise 
items in the stores are of Mexican manufacture. 

The personnel of the Mexican Company 
is doing an excellent job and the public has re¬ 
sponded with their patronage. 

Several additional locations are planned, and 
it is hoped that, by early 1958, stores will be estab¬ 
lished in a number of the principal cities of 
Mexico. 

The Company has a group of fine young 
Mexican men in training for the expansion and 
development of the Mexican Company. 

Many difficulties of establishing a business in 
a new country were overcome by the cooperation 
of the various Mexican agencies, and with their 
continued assistance the future of the Company 
should be bright. 



FIRST WOOLWORTH’S IN MEXICO, opened April 5, 1956, 
on the A v. de los Insurgentes ft376, Mexico City. This store embodies 
the most modern in architectural design and equipment. 
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AND CANADIAN SUBSIDIARY 


CONSOLIDATED STATEMENT OF INCOME AND EARNED SURPLUS 

For the Years Ended December 31, 1956 and 1955 


Sales — United States, Canada and Cuba. 

Less — Cost of sales and expenses. 

Pjrofit from Operations. 

Other Income: 

Dividends — F. W. Woolworth & Co*, Ltd., England 
Dividends — F* W. Woolworth Co., G.m.b.H., Germany 

Income from real estate. 

Gain on disposals of real estate. 

Interest and miscellaneous. 

Total 


Deductions from Income: 

Depreciation and amortization. 

Interest and miscellaneous. 

Cost of terminating long-term leases. 

Total . 

Net Income before Government Taxes on Income 


Provision for U.S.A., Canadian and Cuban Taxes on Income 
Net Income. 

Earned Surplus — Balance January 1. 

Dividends Declared and Paid - $2*50 per share. 

Earned Surplus — Balance December 31. 


1956 

1955 

$806,197,910 

$767,778,962 

737,897,052 

703,019,798 

68,300,858 

64,759,164 

10,813,837 

10,468,514 

546,997 

279,719 

1,539,631 

1,502,635 

77,963 

80,141 

282,940 

225,725 

13,261,368 

12,556,734 

81,562,226 

77,315,898 

17,556,581 

15,763,666 

3,474,101 

2,546,334 

1,782,696 

— 

22,813,378 

18,310,000 

58,748,848 

59,005,898 

24,150,000 

24,850,000 

34,598,848 

34,155,898 

234,214,170 

224,317,288 

268,813,018 

258,473,186 

24,259,492 

24,259,016 

$244,553,526 

$234,214,170 
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CONSOLIDATED BALANCE SHEET AS A 
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Assets 



1956 

1955 

Current Assets: 



Cash. 

$ 48,191,896 

$ 63,292,208 

Receivables . 

2,656,120 

2,226,108 

Merchandise inventories. 

139,074,982 

124,833,639 

Total Current Assets. 

189,922,998 

190,351,955 

Investments: 



F. W. Wool worth & Co., Ltd., England: 



Majority ordinary shares and 140 preference shares — stated 



substantially below market value in England at current 



exchange . 

30,880,118 

30,880,118 

Investments in and advances to other foreign subsidiaries . . . 

3,641,418 

2,384,189 

Mortgages, notes receivable and other securities . . 

3,622,361 

3,449,043 

Total Investments. 

38,143,897 

36,713,350 

Fixed Assets — at cost: 



Land and buildings. 

64,075,944 

64,989,728 

Less — Reserve for depreciation of buildings. 

9,657,508 

10,027,586 


54,418,436 

54,962,142 

Furniture and fixtures 

120,926,424 

109,621,281 

Less — Reserve for depreciation . 

44,483,359 

42,384,140 


76,443,065 

67,237,141 

Equipment, less amortization. 

15,998,323 

13,159,290 

Buildings on leased ground, less amortization. 

37,201,171 

36,876,539 

Alterations to leased and owned buildings and store organization 



expenses, less amortization. 

90,642,617 

82,374,372 

Total Fixed Assets. 

274,703,612 

254,609,484 

Other Assets: 



Store and office supplies — at cost .... 

3,299,694 

2,992,859 

Prepaid expenses. 

2,188,735 

1,692,799 

Total Other Assets. 

5,488,429 

4,685,658 

Goodwill. 

1 

1 

Total. 

$508,258,937 

$486,360,448 


Merchandise inventories in stores are stated at the lower of cost or market, as calculated by the retail method of 
inventory. Merchandise in warehouses and in transit and food products inventories in restaurants are stated at cost. 







































































<ND CANADIAN SUBSIDIARY 



DECEMBER 31, 1956 AND 1955 


Liabilities and Capital 



1956 

1955 

Current Liabilities: 

Accounts payable. 

$ 9,731,208 

$ 4,566,960 

Accruals and sundry liabilities, including taxes withheld . . 

42,493,369 

33,450,817 

Long-term debt payable within one year . 

975,757 

601,945 

Reserve for U.S.A., Canadian and Cuban taxes on income . . 

17,545,736 

20,447,827 

Total Current Liabilities . 

70,746,070 

59,067,549 

Long-Term Debt —payable after one year: 



Obligations in connection with real estate acquisitions . . . 

18,112,860 

18,378,602 

Notes payable, at 3.5%, due July 1, 1973, payable in semiannual 
instalments of $875,000 beginning July 1, 1958 . 

35,000,000 

35,000,000 

Notes payable, at 3.1%, due January 1, 1975, payable in semi¬ 
annual instalments of $1,000,000 beginning January 1, 1960 . 

40,000,000 

40,000,000 

Total Long-Term Debt. 

93,112,860 

93,378,602 

Reserves: 



For employees’ sick benefits. 

300,000 

300,000 

For self-insurance to cover fire and flood damage risks on con¬ 
tents of stores in the U.S.A. . . , 

3,693,534 

3,547,180 

Total Reserves . 

3,993,534 

3,847,180 

Capital Stock and Surplus: 

Capital stock — par value $10 per share: 

Authorized — 20,000,000 shares 

Issued — 9,750,000 shares , . , . 

97,500,000 

97,500,000 

Earned surplus 

244,553,526 

234,214,170 


342,053,526 

331,714,170 

Deduct — Stock held in treasury, 46,393.5 shares, at cost less 



$901,634 previously charged to earned surplus. 

1,647,053 

1,647,053 

Total Capital Stock and Surplus , . . 

340,406,473 

330,067,117 

Total . 

$508,258,937 

$486,360,448 





Earned surplus includes undistributed earnings of foreign 
subsidiaries: 1956 — $74,162,646; 1955 — $69,203,604, 
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AUDITORS 9 REPORT 


R. G, RANKIN & CO. 


CERTIFIED PUBLIC ACCOUNTANTS 


To the Stockholders of 
F. W. Woolworth Co.: 

In our opinion, the accompanying consolidated statements present fairly 
the financial position of F. W. Woolworth Co. and its Canadian subsidiary at 
December 31, 1956 and the results of their operations for the year, in con¬ 
formity with generally accepted accounting principles applied on a basis 
consistent with that of the preceding year. Our examination of these state¬ 
ments was made in accordance with generally accepted auditing standards, and 
accordingly included such tests of the accounting records and such other 
auditing procedures as we considered necessary in the circumstances. We 
accepted, after review, the financial statements of the Canadian subsidiary 
as certified to by other independent accountants, which statements are included 
in consolidation at parity of exchange. 


R. G. Rankin & Co. 


New York, N. Y. 
February 5, 1957. 






OSCAR . For the third consecutive year , your Company*s 
Annual Report was judged the best in the variety store field 
by the Independent Board of Judges of the Financial World 
Annual Survey . 


7955 ANNUAL REPORT WON (t BEST OF INDUSTRY" 









THE WOOLWORTH RECORD 


F iscal 

Year 

No, of 

Stores 

Sales for 

Year 

Net Earnings 

Per Share 

Dividend 

Per Share 

No. of Shares 
Outstanding 

1912. 

. 631. 

. . . .$ 60,557,767. 

_$ 8.73. . . . 

. .$ 2.00. 

500,000 

1913... . 

684.... 

.. .. 66,228,072.. 

. .. ,10.82... 

. . . 5.50. 


1914. 

737. 

. .. 69,619,669. ... 

.10.87.. .. 

. . . 6.00. 

“ 

1915. 

. 805. 

. 75,995,774. 

.13,19. 

. . . . 6.75. 

(4 

1916. 

. 920. 

. 87,089,270. 

.15.57. ... 

.... 7.75. 


1917. 

.1000. 

. 98,102,857. 

.16,72. .... 

.... 8.00. .. 

ti 

1918. 

.1039. 

.107,179,411. 

. 9.96. 

.... 8.00. 


1919 .... 

. . . . 1081 . . . . 

. 119,496,107. 

.17,11. . .. 

.... 8.00. 


1920. 

... . mi.. 

.140,918,981 . 

.13.87(1) . . 

.... 8.00. 

650,000 

1921 .... 

.1137. 

. 147,654,647. 

.20.04. 

.... 8.00. 

1922. 

.1176. 

. 167,319,265. 

.27.11. .... 

_10.00. 

“ 

1923. 

. . . . 1260. 

. 193,447,010. 

.31.84. . . . 

.... 8.00. 


1924. 

. 1356. 

_ 215,501,187. 

. 7.95(2). , 

.... 2.50. 

2,600,000 

1925. 

.1423. 

.239,032,946. 

. 9.46. 

_ 3.00. 


1926.. . 

., .1480. ... 

.253,645,124. 

. . . . 10.85. . . . 

. . 6.00. 

it 

1927. 

.1581. 

.272,754,045. 

. 9.06(3) . . 

. . . 5.00.. . 

3,900,000 

1928. 

. 1725. 

.287,318,720. 

. 9.07. 

.... 5.00. 

“ 

1929. 

. 1825. 

. 303,047,172 . . . . 

.... 3.66(4) . . 

.... 2.40. 

9,750,000 

1930. 

.1881. 

.289,^88,605. 

. 3.56. 

. . . 2.40. 


1931. 

. 1903 . 

.282,669,576. 

. 4.24(5). 

.... 4.40. 

tt 

1932 . . . 

. ...1932 

.249,892,861 .... 

. . . . 2.27 .... 

2.40. 


1933. 

.1941. 

.250,516,527. 

. 2.94. 

.... 2.40. 


1934. 

.1957. 

.270,684,797. 

. 3.30. 

.... 2.40. 

u 

1935. 

. 1980.. . . 

... .268,750,483_ 

. 3.20. 

.... 2.40. 

(t 

1936.. . . 

. . . . 1998 _ 

.. . .290,386,935. 

. 3.35. 

.... 2.40. 

ii 

1937. 

.2010. 

.304,774,655 .... 

. 3.40 .... 

_ 2,40. .. 


1938 .. . 

.. .2015. 

.304,304,741 . 

. 2.95. 

... 2.40. 

9,703,610 

1939 . . . . 

.2021 _ 

. , . . 318,839,663 

. 3.02 _ 

. . . 2.40. 

9,703,609 

1940. 

. 2027... . 

.335,474,820. 

. . . . 2.48. 

. . . 2.40. 

tt 

1941. 

.... 2023. 

.377,148,059 ... 

. 2.69. . . . 

. . . 2.00. 

9,703,608 

1942. 

.2015. 

.423,220,598 . . . . 

. 2.43 .... 

.... 1.60.. 

u 

1943. 

.... 2008 .... 

. . . . 439,009,003 .... 

. . . 2.26. 

.... 1.60. 

t£ 

1944. 

_ 2004 _ 

. , .459,847,395. 

2.35, 

. . . 1.60. 

9,703,607.5 

1945. 

. ...1971. 

.477,136,447. . . , 

. . . . . 2.43. . . . 

1.60. 

it 

1946 

. . 1958. . . . 

.. .552,369,440. . . 

. 4.12 . . . . 

. . . 2,10. 


1947. 

.. 1945. .. . 

.593,359,194. 

_ 4.32 . . . 

. . . 2.50. 

9,703,607 

1948.. . 

.1944. 

.. ..623,941,562. 

. 4.48. 

. . . 2.50. 


1949. 

. 1938. 

.615,649,544. . . 

. 3.83 . 

.... 2.50. 

«t 

1950. 

. 1936. 

632,135,790 . . . . 

. 3.83. 

.... 2.50. 


1951. 

.... 1943 ... 

. . . . 684,180,297. 

. 3.22, . . . 

.... 2.50. 


1952 .... 

... .1960... . 

.712,655,143 . 

. . . 3.25. 

. 2.50. 

9,703,606.5 

1953 . 

.1981. 

713,870,378.. .. 

. . . 3.07. 

. 2.50. 

u 

1954, . . 

. . . 2021. , . 

.721,312,990 

. 2.78_ 

. . 2.50. 


1955. ... 

.... 2064. 

.767,778,962. . . 

. . . 3,52. . . . 

. . . 2.50. 


1956. .. 

. . ..2101.. . 

. .806,197,910. . 

. . 3.57. . 

2.50 . 


(1) Stock dividend of 30% paid in 1920. 

(3) Stock dividend of 50% paid in 1927. 


(2) Stock split-up 4 shares for 1 share in 1924. 

(4) Stock split-up of 2Vi shares for 1 share 

in ) 929 . 


(5) Includes 90 cents per share of non-recurring income in 1931. 























































































































